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n Competition

The number of NGOs In
India has increased
significantly in recent
years. This has led to
iIntense competition for
donor funds, media
coverage, and public
attention. Effective PR
strategies can help NGOs
stand out from the crowd
and establish a strong
eputation.




NGOs rely heavily on public
trust and credibility to
attract donors and
supporters. Effective PR

can help build and
maintain this trust by
communicating the NGO's
mission, values, and
achievements to the
public.
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NGOs need to be visible to
attract donors, volunteers,
and supporters. Effective
PR can help increase the
NGO's visibility by getting
media coverage,
organizing events, and
using social media
platforms.




NGOs often face
challenges and crises,
such as scandals or
negative media

coverage. Effective PR
can help manage these
crises by developing and
iImplementing a crisis
communication plan.




NGOs work towards
bringing about policy
changes and creating
public awareness on

various issues. Effective PR
can help NGOs become
effective advocates by
creating campaigns and
messaging that resonate
with the public.




N

Conclusion

Effective PR is crucial to
achieve their goals, build
trust, and establish @
strong reputation. It helps
NGOs stand out from the
competition, increase
visibility, manage crises,
and become effective
advocates. Therefore,
Indian NGOs need to
iInvest in PR strategies that
align with their mission
and values to achieve

SUCCESS.
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